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Dear Dr. Schmidt:

JGE BARTON, TEXKAS

RAMKING MIEMBER
BALPH M. ALL, TEXAS
FRED UPTON, BECHIGAN
CUFF STEARNS, FLORIDA
NATHAN DEAL, GEORGIA
ED WHITFIELD, KENTUCKY
BARBARA CLBIN, WYOMING
JOHN SHIMKUS, RLINQIS
HEATHER WILSOM, NEW BMEXICO
JOHN 8. SHADEGG, ARIZONA
CHARLES W, "CHIP” PICKERING, MISSISSIPM
VITO FOSSELLA, NEW YORK
ROY BLUNT, MISSOURS
STEVE BUYER, INDIANA
GEORGE RADANOVICH, CALIFORNIA
JOSEPH 8. PITTS, PENNSYLVAMIA
MARY BONG MACK, CALIFORMIA
GREG WALDEN, OREGON
LEE TERRY, NEBRASKA
RAIKE FERGUSON, NEW JERSEY
WIKE ROGERS, MICHIGAN
SUE MYRICK, NORTH CARQLINA
SOHMN SULLIVAN, OKLAHOMA
THA MURPHY, PENNEYLVANIA
MICHAEL C. BURGESS, TEXAS
MARSHA BLACKBLURN, TENMNESSEE

I would like to thank you for hosting my staff on December 19 and 20, 2007, at Google
headquarters in Mountain View California, and for your timely response to my letter of
December 12, 2007, regarding Google’s privacy practices. My staff found that the visit was very
informative and thorough, and that it gave them a much better understanding of Google’s

business.

At the time of the meeting between my staff and Google employees, Google was not able
to speak to the particulars of the Google-DoubleClick merger because it had not yet been
approved by the Federal Trade Commission (}FTC).

Now that the FTC and the European Union have approved the merger, 1 would like to
take this opportunity to ask questions about Google’s policies and practices as they relate to the
Google-DoubleClick merger. Individually, Google and DoubleClick collect a great deal of data
relating to their users” online activity. It is critical that Google’s and DoubleClick’s policies and
procedures for handling this information be transparent, and that every effort is made to protect
consumers’ data. To help us better understand those policies and procedures going forward after

the merger, we respectfully request that you respond to the following questions.

1. In your response to Question 20 of my December 11, 2007, letter, you state that while
you “have not yet decided whether or how we would merge DoubleClick and Google
data,” you do “know that combining Google and DoubleClick data would involve
certain technical and legal issues.” Please identify these technical and legal issues.
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a. Please explain whether Google has decided to merge Google and DoubleClick
data. If yes, please identify the data that will be merged, including, but not
limited to, cookie data, and how the merged data will be used.

2. Is it DoubleClick’s policy or practice that advertisers “own” the cookie data

associated with their advertisements, and that this data cannot be shared with other
advertisers or publishers who are associated with DoubleClick?

a. If yes, does Google-DoubleClick intend to continue this policy after the merger?

b. Does Google intend to make changes to DoubleClick’s contractual relationships
with advertisers and publishers that will allow Google or Doubleclick to track or
monitor through the use of a cookie a user’s activity across different websites? If
so, how will Google use this information?

. Before the merger, Google dropped cookies for certain purposes, such as to collect

certain information about a Google user’s preferences and to count the number of
user clicks on a Google advertisement. Doubleclick also dropped certain cookies
when a user clicked on an advertisement in order to track the number of times an

advertisement was viewed.

a. After the merger, does Google intend to make certain changes that, when a
Google user visits www.google.com, will allow Google to “read” or recognize a
DoubleClick cookie assigned to that user’s browser?

b. After the merger, does Google intend to make use of the DoubleClick cookie data
for the purposes of Google AdWords or AdSense or for any other purpose?

. In your response to Question 17 of my December 11, 2007, letter, you state that

“DoubleClick . . . allows users to opt out of the ad-serving cookie by visiting the
[ Network Advertising Initiative} website.” After the Google-DoubleClick merger,
will Google continue to allow users to opt out of this ad-server cookie? What other

controls will Google users have with regard to ad-server cookies dropped by
DoubleClick?

In your response to Question 18 of my December 11, 2007, letter, you state that
“Google is testing a new ad-serving technology.” The privacy policy with respect to
this new policy, found at www.google.com/ads/gec_privacy.html, describes the
cookies set as part of this new technology, the data retained, and how to opt out of the
new technology.

a. Please describe the benefits this service will provide to advertisers that are
different from those offered by Google AdWords, Google AdSense, or Google
Analytics?

b. The privacy policy for the new ad-serving technology states that, in addition to
other information, Google will retain the IP address and userID, or browser 1D,
when an ad is served through the Google test ad server. Please explain why a
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browser 1D will be retained in connection to the new ad-serving technology, how
this information will be used, and whether Google retains browser 1D data with
regard to other Google services.

c. Please explain whether Google will use this new ad-serving technology in
connection with DoubleClick’s ad-serving network and, if so, how it will be used.

6. Recently, USA Today reported that hackers may have manipulated Google Search by
embedding a “keystroke logger” in the site results generated by a Google search.
According to this article, the keystroke logger may collect sensitive information,
including passwords. See
http//www.usatoday.com/money/industries/technology/2008-03-31-javascript-
hackers N.htm. The article also estimates that seven in 10 websites are vulnerable to
this type of attack. Please explain how many websites that are indexed by Google
have been a victim of this kind of cyber attack. Please explain how Google is
addressing this problem, and how Google users can protect themselves and their
personal information.

As I mentioned in my first letter to you, our ongoing dialogue with Google is critical to

helping us understand the consumer protection and privacy implications of the online world. 1
appreciate your timely and detailed response to my first letter. | hope that you will be able to
respond to the questions above no later than June 6, 2008.

cel
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